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This time is different
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Swift collapse in global economic activity
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Australia in recession

Hours worked in economic downturns
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Tourism looms large in Queensland impacts
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The travel demand cliff

Google Australia Search Index for 'travel deals' Monthly aircraft trips
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Queensland tourism’s global exposure

Composition of tourism consumption by type  International share by location (%)
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Attitudes to getting out and about

Australians' attitudes to out-of-home activities
in next two weeks
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When things return to 'normal’
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Can Qld tourism fly out of COVID-19?

Headwinds (- Slowing recovery)

Crosswinds (« » Adjustments necessary to enable better recovery)

Tailwinds (+ Accelerating the rate of recovery)




Headwinds (-)

AUD/USD Daily exchange rate

0.74

= Slow economic recovery (~3 years)

= [nternational border closures

0.72
= Rising Aussie Dollar 07

0.68

= Supply constraints — decimated aviation
0.66

= Poor coordination and prolonged domestic
border closures

0.64

0.62

= Consumer attitudes to plane travel 06

= Depressed corporate travel budgets 0.58

0.56

= Shrinking major events market March  April  May  June  Juy  August

Chart: Jarrod Ball - Source: RBA + Created with Datawrapper



Crosswinds (« »)

Health & safety as a value proposition

Value over volume

Onshoring Aussie outbound tourism demand
Changing accommodation preferences
Regional tourism capacity

Building enhanced tourism infrastructure
(inc. digital infrastructure)




Tailwinds (+)

Global middle class by region
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